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Shampoo E Shower gel

A catastrophic situation? Not so much as
it leads all the major brands to take a
look at themselves.

2009 will .be the year of é

2 <P
vations : no more hazardous
that consumers do; not even
stand. Priority is noWw given to
vations,  bringin a real
e product

clever
advantage

A Low budgets : to face up the fall of the
purchasing power ... although consumers

-.are still ready to pay more if a novelty is

worth it. Their choice is not necessarily
settled on cheaper products.

for pleasure
through nice - use textures

and fragrances.

Market Focus

The motto for 2009 will be:

A Mor e t han ever i n
consumers are in search of pleasure,
softness and care, but also of truth,
genuineness, naturalness and protection .

Aln fact, they are looking for a real
well-bei ng, resourcing é
negative crisis effects.

AWhy coul dndt it simply b Y

shower? // =
/,

AAfter a short study of the é -

shampoo/shower gel market and a

presentation of the trends, Expressions

Parf um®es I nvites-cnsieu I n an

space where olfactory magic will bring
you sweetness, coziness, evasion and all
adequate resources to revitalization. ~

AWelcome to your bathroom! Enjoy the
heady scents of well - being
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_hygiene act is added a care value

A Shampoo mar k et i s m u

market, ( - 2,1 % invalue, - 2,4%in J au é t
volume & 2008/2007), where

innovations are no more determinant.

A ¢ We shall keep on ADeuelopmentof diffgrenthair
people will not wash their hair more classifications:

often. The shampoo frequency is a

cultural fact é-Sopseums up Ann

Blestel, hair care product manager at
Le Petit ?
A Br é

A é now mainly put foTwaras
caring advantage . Shampoo market

L
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e

becomes cosmeticé T o t“h'e simpl e

specifically determined for each hair
type. After last year emergence of

so- called hnic products o for
rebellious curly hair 0 shampoos
for highlighted hair are noi/ offered.
wn
A é nat oducts a
p ~m
A el cud o i pleasuee aach Long hair E
relaxation i Rebels/curly hair 9‘17“ —
| v : Highlighted hair S
A S
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for normal ir & reconditioning
for dry or ged hair..
) R

'8 -Sleek&Shine is created to
ckle  unruly hair. The
formula is desighed to bring
sleek and shine?;o each hair
fibre .

= 3

Herbal sence & Hydralicious
shampoo range & 6 Jhydrating
shampoos * and 6 vitalizing
cares, adapted to e hair type
0 feathenNe}i&)\a ~ shampoo for

thin haird self “targeting shampoo

Fructis dFortifying ~ Shampoo

J uUust

Shampo

Elseve/Elvive - Re- Nutrition is
enriched with royal jelly to
nourish and revive dry hair. As
one of nature's richest
concentrations of essential
nutrients, royal jelly has more
than 10 essential nutriments
including  glucides, proteins,

and essential amino acids and
contains large quantities  of
vitamins, mineral salts and
oligo- elements, making it an
excellent source of vitality for
dry hair.

expressions
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http://www.herbalessences.com/us/collections/body_envy/shampoo.jsp
http://www.herbalessences.ca/fr_CA/collections/hydralicious/self_targeting_shampoo.jsp
http://www.herbalessences.ca/fr_CA/collections/hydralicious/self_targeting_conditioner.jsp
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Shaum£aGer man brand o

claims nat I al ingredients in
the new ran otshampoos
SHAUMA Bp Pomegranate or

Almond. 09¢~——
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Le Petit Marseillais - Thin hair
Shampoo 6 Corn Pink Laurel Rose &
Long hair o6 Flax Sweet Almond & Le
Petit Marseillais draws its
inspiration from authentic
Mediterranean recipes to bring
sweetness and nutrition to the
hair .
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The Sunsilkk range proposes
different shampoos according to
your lifestyle .  The latest
Sunsilk shampoo is ¢; captivating
curl e. All a range }reated for
the pleas of autiful curls
with  freeze  and flyaway
control . s

Dove - Go Fresh Therapy
Shampoo - to protect and
improve hair health with
exciting, fresh and energizing
scents - grapefruit &

lemongrassd cucumber & green
tea - nectarine & white ginger

expressions
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Shower
nature, care and ¢
The shower gel market presents g OO0 d m O@,

the same characteristic as the
shampoo market: sales dropdown
and approximate innovations. Also
it now turns toward a

tr dy segment : t he A S;mart ergduczsn - offering several
at tude é7 combi ni nyyctionsig @ ginglg product. Ex: a
prod and good mood . shower cream combining body wash

and skin care. And adapting, in
terms of price, to the fall of the
2009 will be the year of consumer purchasing power.

A Organic proqucts 0 development
of organi shgvi/ér gel range. The
brands h€h|ight the use of natural
ingredients ﬁ

A A positive, dynamic communication
where shower gel is a source of

in  shower gel, to

- uA energy with sweet and fresh v
reassure the consumers enhanced : : D
. i textures, greedy and stimulating D
by certification, and labelization of .
| - . fragrances generating good mood. E
products fo; more information
foim =
-
T S expressions =
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moisturizing or sensitive shower
cream. The cashmere effect of

2 the Palmolive shower gels gives a
sweet and soft sensation on the
skin.

Florena d Shea butter range with 5 = A A
moisturizing shower gels for dry Prorens ] r—
skin. Offering  fres and sweet i‘l oA o
notes like" Aloe verald Argan oil o Vo =2 -
Olive oil 6 Pearl Protein & Orchid N PN
and Magnolia.+ — - rceny —
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http://www.florena.de/Products/Product-categories/Body-care/Shower-care/Shower-Gel-with-Aloe-Vera.html
http://www.florena.de/Products/Product-categories/Body-care/Shower-care/Cream-Oil-Shower-with-Pearl-Protein-and-Orchid.html
http://www.florena.de/Products/Product-categories/Body-care/Shower-care/Shower-Cream-with-Shea-Butter-and-Magnolia.html
http://www.florena.de/Products/Product-categories/Body-care/Shower-care/Shower-Oil-with-Shea-Butter-and-Argan-Oil-for-very-dry-skin.html
http://www.florena.de/Products/Product-categories/Body-care/Shower-care/Cream-Oil-Shower-with-Olive-Oil.html
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Le Petit Marseillais
communicates on the authenticity
' Pfs: used in shower

P

iénts originally from
anean recipes as honey,
nectarine and
orange blossom.

- softness and nutrition are the
keywords in the whole range Le

Petit Marseillais
-

- all sce are mean’t to be
fruity, delicate and especially
sunny. ;
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Shower
nature, care and |
good ma
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Ushuapac Bdiooe nat ur, ﬁ

your skin e.
- Natural vegetable Ingredients

- Perfumes 100 % of natural
origin certified by Ecocert
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- Ecocert & Cosm®bi o c%r
shower gels

—

Sl

expressions



Shampoo E Shower gel

Cottage
Happy Shower
Tequila Sunrise,

with  natural orange
extracts stimulant .
PinJ Colada, with
natural pineapple
extracts dynamic.

Dapqui r i ,with
natural lime extract
galvanisant.

e 5 N

Kings and Queens

A liney based on history
for everyone who looks
for me eccentricity  or
rituals . Nefertiti
. Honey, Tsar Peter
Tobacco, or Sultan of
.‘.Granada Lemon flower é

nature, care and

Cl ®o

A range of Italian shower =
gels providing ¢ a real

Shower

good mo,¢

o

Dove Go Fresh

Care & vitality for the ¢
Go fresh & shower gel.
Your skin is clean,
moisturizing and stimulated
by the shower gel
freshness and texture .

pleasure €. 6 shower gels 1

mixing a common yoghurt == & (7))
note with various greedy % Q
notes like Chocolate/ red 7 ~Q
fruits vanilla / sugar / 4' E
exotic fruits / pastry cream. Cléo
b o
S
I 4~
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B Fruity Aquatic notes

To the natural and delicate
fragrances, aquatic notes suggest a
fresh and clean sensation. The melon

seed oil is also ve often i
cosmetic _for ... K
: \ 9. .
regenera - urizing B Citrus notes

rebuilding’ properties . .

Fresh and tonic, sweet and
greedy the citrus notes are

@ - usually  characterized by
(@) B Aromatic lemon, bergamot, orange or
) Energyz M. mandarin. They carry a
= beeriot notion of cleanness,
_8 ar E freshness and energy.
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